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Desirable textures Stability lasts The clean
stand up to harsh through shelf-life— flavour profile
temperatures including ambient, requires

and shear chilled and frozen no masking

Now you can make more clean label

\\) products than ever
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Contact the clean label experts.
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Ingredion

Ingredion.com/novationendura
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+49 40 239 150 | cleanlabel@ingredion.com
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1. Ingredion 2012 proprietary research on 300 consumers in each of
6 European countries
2. Innova Market Insights, January-September 2012




